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ABSTRACT

Purpose of study was capturing the perception about media shaping the innocent behaviors. The
participants of research were federal and provincial government employees and public sector
universities teachers. Seventy percent responds were MA/MSC/MPhil degree holders. Majority of
participants were in age range 31-40 and 91.4% were male. The ANOVA results of (table 3)
reveal that mean differences among Children gain information through cartoons, Women are
impacted more by drama serials, Men mostly watch political/news shows and Teenagers mostly
listen to music and watch movies. Findings indicate that Men mostly watch political/news shows
(M=6.10,SD=.89) and Teenagers mostly listen to music and watch movies (M=5.96,SD=1.21).
Research result indicate that media is the most powerful weapon of the 21* century. Presently it
works on the principle of controlling the behaviors and hearts of the masses. It is also spreading
obscenity, love of world, wealth and position. It has increased a sense of competition and envy.
Media presents the good things in a bad light and bad things in a good light. Media is use as tool
of deception. A person not only deceives others but also oneself. Media has adverse impact on
human relation, as they become weak thinner, skeptical/doubtful. Individualism and materialism
is increased and low reading scores, poor physical fitness, violence, aggression, lack of social
etiquettes and misbehavior. Every human being is unhappy with the behavior of other. The
greater frequency of interactions with the artificial and colorful lifestyle attracts our younger
generation towards the dirty pond of all kinds of social and moral evils.

Keywords: media, children, drama, weapons, enwvy, skeptical, individualism, misbehavior,
generation.

INTRODUCTION

Media is generally considered as a major source
of spreading information and educating masses
at their door steps in the shortest possible time.
However, Media has a multi- dimensional role
to play in a societal setup and behavior
building. Media reach almost every house,
viewed by hundreds of millions of people every
day, feeding them with ideas, moving their
emotions and modulating their thoughts. It had
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laid its grip on the imagination of every class of
people, upper, middle and even lower. Its
influence has penetrated every. Now a day it is
looked as one of the fundamental requisites of
home. Both printed electronic media assumed
a remarkable in our life. Every picture portrays
two sides but the one, which is depicted with
glamour and pomp and show. Man is constantly

the easy target of consistent status
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bombardment from every side made by media,
media being the most sophisticated form of
communication influences man more than any
form of communication. Media is generally
considered, as the most powerful tool to bring
desired social change in the society. This proves
that UN planned and unchecked promotion of
information  technology can lead to
retrogression rather than development in the
society as a whole. Addison (laboratory
experiments in the review yielded a model
finding of enhanced aggression with exposure
to media violence.

Method and procedure

Statement of the problem

Consumption of information, especially
through electronic media is now a very
important of part of the modern day family.
Children gain information through cartoons,
drama serials impact Women more, Men mostly
watch political/news shows and Teenagers
mostly listen to music and watch movies.

Objectives

The study aims to determine the generalized
sources of information for different types of
individuals present in a society

Sample
The conveniently drawn sample of the present
study comprised of N=70 government

institution employees in KP and federal
government serving on responsible posts and
public sector universities teachers. The
inclusion criteria of the sample was an age range
of 20 to 60 years with educational baseline of
graduation.16 participants held BA/BS degree,
49 had MA/MSC/MPhil degrees and 5Swere
PhD.

Procedure and Design

Sample was taken from federal and provincial
government institutions employees of National
Institute of management, Pakistan provincial
services academy, Pakistan academy for Rural
development, public sector universities teachers
and school of governance of KP.  Main
consideration of Research was participants of
the research should be sensible, mature, and
serious, have awareness about world politics,
and socio economic condition and minimum
qualification should be Gradation. Researcher
had face-toface interaction with participants
and explained the purpose of research and the
explained the questions thoroughly in order to
avoid vague responses.

Results and discussion

The purpose of this research was to know the
Medias shaping the innocent Behavior. One-
way ANOVA is applied to examine the mean
differences on study variables.

Table 1
Demographic characteristics of sample (N=70)
Frequency Percentage

BA/BS 16 22.9

Quualification MA/MSC/M.Phil 49 70
PhD 5 7
Male 64 91.4

Gender Female 6 8.6
20-30 10 14.3
3140 28 40

Age 41-50 25 35.7
51and above 7 10

Table 1 shows characteristic like qualification,
gender and age of the respondents. Frequency
and percentages of the sample were calculated.
Seventy percent responds were
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MA/MSC/MPhil degree holders. Majority of
participants were in age range 31-40 and 91.4%
were male. All of the respondents of the study
were educated. Minimum qualification was
graduation.
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Table 2

Pearson product moment Correlations among Children gain information through cartoons, Women
are impacted more by drama serials, Men mostly watch political/news shows, and Teenagers mostly

listen to music and watch movies (N=70)

Children gain | Drama serials Teenagers  mostly
information through | impact women Me‘n’ mostly  watch listen to music and
political/news shows. )
cartoons. more. watch movies.
Children gain
information  through | - .246 292 213
cartoons.
Drama serials impact 053 236
women more.
Men mostly watch 057
political/news shows. :
Teenagers mostly listen
to music and watch
movies.
P<0.05
The data analysis (Table 2) indicates that most of the variables have positive correlation.
Table 3
Mean, standard Deviation and F values
Mean SD F p
Children gain information through cartoons. 6.01 1.07 454 .637
Drama serials impact women more. 5.96 .81 418 .622
Men mostly watch political/news shows. 6.10 .89 1.274 .286
Teenagers mostly listen to music and watch | 5.96 1.21 651 525
movies.

df=69 p<0.05

The ANOVA results of (table 3) reveal that
mean among Children gain
information through cartoons, Women are
impacted more by drama serials, Men mostly
watch political/news shows and Teenagers
mostly listen to music and watch movies.
Findings indicate that Men mostly watch
political/news shows (M=6.10,SD=.89) and
Teenagers mostly listen to music and watch

movies (M=5.96,SD=1.21)

differences

Discussion

The purpose of this research was to know how
the Media is shaping the innocent Behavior.
Research result finding support, Children gain
information through cartoons, Women are
impacted more by drama serials, Men mostly
watch political/news shows and Teenagers
mostly listen to music and watch movies.
Without any doubt Media is the most powerful
weapon. Through media behavior set is
changing, hero is converted into zero and zero
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is converted into hero, good habits are making
bad and bad things are converted into good.
Media works on the principle of controlling the
behaviors and hearts of masses. There are many
positive aspects of media i.e. imparting
information, spreading knowledge etc. but it is
also challenging the very fabric of society and
ruining it invisibly. The big owners of media
houses want to make money without even
considering the contents, they are spreading,
excessive lust has blinded their discretion to
choose and select any material for public good,
to make money has been the sole object of
media mafia without paying any heed to the
havoc media is inflicting on the societies.
Booming media has created trends
Influencing culture, tradition and life style,
young generation is more exposed to media
which are dominated by the west, it has
undergone marked change in every aspect of
life. Media gadgets greatly distorted their

character instead of shaping them. Teenagers

i.e.
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have totally changed their social life, habits,
behavior and so on. Political talk shows, news
film, drama and musical programs escalating
violence, aggression, erosion of traditional
morality and leads our youth less towards
entertainment and more towards fashion
display. More over appetite of stomach and sex
and these impacted societies in the form of
obscenity and corruption.

Conclusion

Media, undoubtedly one of the most powerful
tools of communication, holds immense
influence over society by shaping thoughts,
behaviors, and perceptions across all segments
of the population. From printed newspapers to
electronic platforms and social media, media
has become a fundamental presence in every
household, guiding public opinion, shaping
cultural values, and impacting personal choices.
While it plays a vital role in spreading
information, educating the masses, and
promoting awareness, its unchecked expansion
and commercialization have raised serious
concerns about its overall impact on societal
well-being.

The findings from research reveal that media
consumption habits vary by age and gender—
children are heavily influenced by cartoons,
women by drama serials, men by political and
news shows, and teenagers by music and
movies. These consumption patterns reveal how
media subtly molds behaviors and values. For
instance, continuous exposure to media
violence, as highlighted by psychological studies,
increases aggression and desensitizes individuals
to real-life conflict. Likewise, the glorification of
materialism, fashion, and superficial lifestyles
has contributed to a cultural shift that
undermines traditional values and moral
standards.

Media no longer just reflects society—it actively
shapes it. What was once considered immoral
or inappropriate is now normalized, and what
was once respected is often ridiculed. This role
reversal, fueled by the commercialization and
profit-driven motives of media conglomerates,
has led to an erosion of cultural heritage,
increased moral ambiguity, and confusion
among the youth about identity and purpose.

In conclusion, while media remains an
indispensable part of modern life, its role must
be critically evaluated and responsibly managed.
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Only through conscious regulation, ethical
content creation, and media literacy can we
harness its positive potential while safeguarding
society from its negative repercussions. Media
must be a force for progress, not a driver of
decline.

References

Andison,F.s(1977). TV violence and viewer
aggression: an accumulation of study
results. Public opinion
Quarrerly,41,314-331.

Bandura, A. (2001). Social cognitive theory of
mass communication. Media
Psychology, 3(3), 265-299.
[https://doi.org/10.1207/S1532785X
MEP0303\_03

Gerbner, G., Gross, L., Morgan, M., &
Signorielli, N. (2002). Growing up with
television: The cultivation perspective.
In J. Bryant & D. Zillmann (Eds.),
Media effects: Advances in theory and
research  (pp. 43-67).
Erlbaum Associates.

Hassan, H., Mohamad, R., & Hsbollah, H. M.
(2024). The impact of social media
marketing on the attitude and mental
health of users: An empirical
investigation. Central Asia and the
Caucasus, 22(5), 208-229.

Harris, R. (2003). Change channels, change
minds?! Television and attitudes toward
gays and lesbians. Wired.
[https://www.wired.com/2003/09/cha
nge-channels-change-minds

Kidwai, S. (2023). Understanding the impact of
social media on human behavior: A
social science perspective. Physical
Education, Health and Social Sciences,
1(3), 52-60. [https://journal-ofsocial-
education.org/index.php/Jorunal/artic
le/view/36]

Nisha, S., & Singh, S. N. (2023). Social media:
Impact on human behavior and society.
International Journal of Advanced
Research in Multidisciplinary Sciences,
6(02), 63-67.
[https://journal.ijarms.org/index.php/i
jarms/article/view/537](https://journa
Lijarms.org/index.php/ijarms/article/v
iew/537)([journal.ijarms.org|(4])

Lawrence

Page 935



> NTERNATIONAL JOURNAL OF

ISSN: (E) 3007-1917 (P) 3007-1909

‘ ‘ SOCIAL SCIENCES BULLETIN

Volume 3, Issue 5, 2025

Pfefferbaum, B., Newman, E., Nelson, S. D.,
Nitiéma, P., & Pfefferbaum, R. L.
(2014). Disaster media coverage and
psychological outcomes: Descriptive
findings in the extant research. Current
Psychiatry Reports, 16(11), 1-8.

Wu, J., & Clark, A. H. (2020). Why our
obsession with epidemics is actually a
good thing. Glamour.
[https://www.glamour.com/story/why-
our-obsession-with-epidemics-is-actually-
a-good-
thing](https://www.glamour.com/story
/why-our-obsession-with-epidemics-is-
actually-a-good-thing)([Glamour](6])

Fan, R, Xu, K., & Zhao, ]J. (2016). Higher
contagion and weaker ties mean anger
spreads faster than joy in social media.
arXiv.

[https://arxiv.org/abs/1608.03656](htt
ps://arxiv.org/abs/1608.03656)([arXiv]

(7
Ferrara, E. (2015). Manipulation and abuse on
social media. arXiv.

[https://arxiv.org/abs/1503.03752](htt
ps://arxiv.org/abs/1503.03752)([arXiv]
(8]

https://theijssb.com

| Khan et al., 2025 |

Ferrara, E., & Yang, Z. (2015). Measuring
emotional contagion in social media.
arXiv.
[https://arxiv.org/abs/1506.06021](htt
ps://arxiv.org/abs/1506.06021)([arXiv]
)

Hussain, H., Murtaza, M., Ajmal, A., Ahmed,
A., & Khan, M. O. K. (2020). A study
on the effects of social media
advertisement on consumer’s attitude
and customer response. Munich
Personal RePEc Archive.

Huszar, F., Ktena, S. 1., O'Brien, C., Belli, L.,
Schlaikjer, A., & Hardt, M. (2021).
Algorithmic amplification of politics on
Twitter. arXiv.
[https://arxiv.org/abs/2110.11010](htt
ps://arxiv.org/abs/2110.11010)([arXiv]
(11])

Morgan, M., & Shanahan, J. (2009). The state
of cultivation. Journal of Broadcasting
& Electronic Media, 53(3), 518-531.
[https://doi.org/10.1080,/0883815090
3256363](https://doi.org/10.1080,/088
38150903256363)

Wachter, S., & Ali, J. (2025). Al is more
persuasive than a human in a debate,
study finds. The Washington Post.
[https://www.washingtonpost.com/techn
ology/2025/05/19/artificial-intelligence-

llm.

Page 936



